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428 miles away …..

A city of contrasts –
population 290,000 and
rising
• Young city, 2 universities but also 41%
older people live alone
• 15% LGBTQ+
• Inequalities - 10 years difference in life
expectancy
• High rates of mental health issues and
homelessness
• Food poverty – 1 in 5 rising to 1 in 3 if
young, disabled or BAME – housing
affordability key issue
• Very compact – sea on one side and
South Downs National Park on the other
• Over 8mil tourists a year. Most
restaurants per capita in UK
• Caterers eg schools and universities
serve over 1 million meals per month
• Strong voluntary sector – more than half
population volunteers at least once a
year
• History of pioneering work on food with
Food Partnership, strategy and action
plan (Silver Sustainable Food Places
Award in 2015)
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Food Strategy – place based plan
200+ actions and 100 partners working for a healthy, sustainable, fair
food system for all – 3rd version first one in 2006
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Brighton & Hove Food Partnership a hub for
information, inspiration and connection around
food.
•
•
•
•
•

Work with individuals
Work with community
food groups
Work with restaurant,
retail and caterers
Work at a policy and
strategy level
Communications /Public
support eg social and enews - gives the work
energy

Process of refreshing the food strategy
in the context of ‘Going for Gold’
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• All work is driven by and co-ordinated through a jointly agreed Food Strategy and
Action Plan. Our approach
• Support and praise partners – all part of a bigger picture
• Get range of stakeholders involved – even a small action is a step in the right
direction – community, business, statutory
• Find the big hitters – those areas that impact on lots of people or have a high
profile
• Systemic – need to work across issues – not just good at one bit
• Food strategy expert panel – reach and expertise
• 2018 refresh ‘Going for Gold’. The consultation events / surveys etc for the Food
Strategy asked ‘how would you know you were in a Gold Food City/Place?’ events for
stakeholders, focus groups and online. Also actions to narrow inequalities as this was
a key priority
• You have to go through the ‘knitting spaghetti’ phase
• Food Strategy provided the basis of our Gold application. From pitch to award = 2
years (Covid didn’t help!)
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November 2020 Awarded Gold
Sustainable Food Places Award
“In achieving this first ever Gold Sustainable
Food Places Award, Brighton and Hove has
set the bar of what is possible in
transforming a local food system for the
better. Recognising that food is not only at
the heart of some of today’s greatest
challenges but is also a vital part of the
solution, Brighton and Hove Partnership are
leading a vanguard of more than 50
pioneering local food partnerships and
creating one of the fastest growing social
movements in the UK today.”
Tom Andrews, Sustainable Food Places
www.bhfood.org.uk/resources/how-wegot-to-gold/

